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Selling the City Through "Postmodern" Landscapes: 
The Case of Global Chain Hotel Design In Istanbul 
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Current economic and technological restructuring ha\ e gilen 
\lay to a neu -odd oldel characterized b! dobalization. In this 

. r 
neu older. cities are in an intense conipetit~on to attract mobile 
capital to ensure the \+ell being of their  population^. One major 
source of this mobile capital is corning from global tra~ellers 
that trarel to cities for leisure and businesq. In order to a t t r a~ t  
thehe global trax ellers. tit! goa ernmerit3 and plix ate sector are 
increasinglj engaged in city marketing actilities. In these 
marketing actirities local culture and histor! are seen as 
sourceb of innoxatire marheting strategies. Built en~ironment. 
as being a mediu~n for the city marketing acti~ities is also being 
reshaped by the integlation of local cultural and historical 
aalue.. This reshaping gizes waj to the discussions on the 
emergence of -*postmodern citj ". 

In  attracting global travellers to cities. hotels pla! a major role. 
Contemporar! hotels are not onl! the ..liorne auay f r o ~ n  home" 
for these travellers. but the j  ha le  also become temporaq 
offices. meeting and entertainment places. In this en\ ironment 
defined b! international flow of capital. global hotel chains 
reprebent a big portion of the  hotel market in rnajor ~ o r l d  
cities. In order to ita! competiti~e. global hotel chains are in an 
effort to strengthen their competitix e ad\ antages. One x isible 
strate2 in this regard has been to comer( the historical 
land~nark buildings in the major isodd cities into corporate - 
chain hotels. This strate@ also contribute3 to the discussions on 
the emergence of "post~nodern cit!". 

11. "SELLIKG THE CITY" THROI-GR POSTMODERR 
LANDSCAPES 

Starting in the late 1960's. due to tet hnological adr awes. 
manufdcturing production ha< started to 11e undertalten around 
the ~torld. eliminating the importance of proxirnit! of the 
markets to the labour pools (Short and Kim 1998). Thib ne\+ 

econo~nic  rest~ucturing gale  \+a! to the emergence of the 
concept of ""globalization"'. As Short and Kim (1998) suggests. 
apart fro111 tladitional manufacturing acti~ities. new high-tech 
industries emerged in the vorld cities. which are more 
concerned xiit11 access to inforrnation than closenes? to the 
source. These Itnouledge-driken. high-tech industries ha1 e 
great place-flexibilit!. This flexibility in location vas also 
supported bi  the growing pool of mobile capital. nhich is 
coming from tourists. conr entions. and esprciall! from transna- 
tional corporations that locate their offices in those cities (Short 
and Kim 1998). 

-According to Paddison (1993). as a result of this net\ economic 
restructuring norld cities are no\\ competing against edth o t h e ~  
to attract imestment. improve their image and \\ell being ot 
their populations. In academic literature. these effort; of cities 
are cornmonl! leferred to as "selling the city" (Kearnb and 
Philo 1993. -Ish\\orth and Ioopd 1990). In the competitile 
enx ironment that todaj's cities are in. pro~notion actixities ha\ e 
become trernendousl! important. Barke and Halrop (1994) 
rnention that almost er erj  city nor+ has its series of promotional 
pamphlet>. posters. and other cultural products comninnicating 
selectile images of the city as an attracthe. hospitable. and 
~ i b r a n t  international cit! (Barhe and Harrop 1991 ' ) .  kearns 
and Philo (1993. 3) demonstrate that in the  selling of citiei. 
there i i  a rnanil~ulation of cultule in an  effort to plo~note the 
image of the cities. kcording to these authols. in this 
incorporation of cultuie. enlplo!ment of historical iniages and 
~ a l u e a  ha< a +niiirant role. In thib r~spect .  one rtal to utilize 
histon, take. place in the form of the planned adoption of the 
historical I efelences. specificall! alcliitectu~al reference.. in the 
built e~lri~onrnent to come! a '~cos? and familial" image. 
I\earns and Philo argue that this folm of the  incolpo~ation of 
the histo~ical  lefetencei oi h i l t  enrilonment in the p~artice of 
"selling the cities" difir~a horn the modernist apploacll and it 
initiates the distu>siona of '-postmodernism" in the c i t ~  and in 
its architectule. 
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The conternpoiai~ ela 4iaped 11: global iritc~cor~riectcdries; hai 
lcd to important t iel~teb betveen difleient cornrnentator-. 111 

t e ~ r n ~  ol thebe dcbatek. lxe!nian (1997. 123) demonstrates that 
t xo  questions ale d i e n t :  ~ ~ l i e t l i e l  oi not the pre-erit i *  
con*tituted b\ a signific ant turning point in Iiistoi! and nhethel 
oi not \ \ ha t  is happening no\+ mailts the eniergencc of tlie 
condition of postniodeinit~. In the ta*e of titiei arid their built 
ern ironrnents. Iiearn. arid Philo (1 993. 2 1 )  bugged that 
architects and  plarlrieir ol the coritempolaq cities are ope~ating 
with a delibelate notion of creating ~'postiiiodern landscapes". - .  
In this poftrnoderri architecture. heterogeneit! dominate? 
h o r n o p e i t )  and theie is an eclectic perspectile that combine; 
different stjles. matelials. and reference*. lccording to Charles 
Jenclis (1986?)  postrnodernism is cornhiriirig a selection from a 
past repertoire of st!les ~ i t h  the modern practices. thus 
producing a n  "eclecti~ mixture" of an! tradition x i t h  immedi- 
ate past. Holcomb (1993. 141) argues that the rise of the 
practice of -'selling places" can be incorporated in the 
postmodern perspectite nith its embrace of place. appeal to the 
unique attractions of particular locations. and its passionate 
text. 

Although. postniodernisin seems to become a dominant ap- 
proach in cit! promotion acti~ities. there are important criti- 
cisms directed tovards thia approach. Postmodernisrn in built 
enlironment is accused of -.scissoringq' different element; from 
their social, political. or historic contexts and -.gluing" then1 
bacl' together to create a particular image. thus this Ma! 
pos t~~ iodern i s~n  decontewtualizes those elements (Kearns and 
Philo 1993. 23). Crille~. (1993. 235) mentions that  leading 
ad~ocates  of postmodernism such as Scott Brovn and Jencks 
argue that architects gather their irnagerq from the  results of 
market research and aarietj of .'taste cultures" and "seniiotic 
groupings" and  the! reflect these experiences to their designs in 
the form of eclecticism of st~le.. lernacular traditions. histori- 
cist motiles, and exotic allusions. This approach of architects 
results in buildings to become enormous outdoor adlertise- 
merits for selling the citj. The surface appearance and  ~ i s u a l  
effects become the most important aspects in these huge 
"billboard'" buildings and public is seen as t h e  passixe 
consumers of t1ie.e iiaual images (Crillel 1993. 237).  

In the light of the a b o ~ e  arguments. it can be concluded that for 
"-selling the  cities" hased on its histon and culture. the 
postmodern architecture in the citj ha \?  become an ad\  ertising 
medium that  reflects tlie -.friendl~\. cos! atmoyhere". '*the 
cultural richness". and '-the historic la lues"  of the particulai 
cit! to appeal to diffeierit taste* and attract different \isitor;. 
Thus. the identification of different actoli that tdhe part in the 
production of h i l t  enrironrnent becomes a \ e n  important 
factor in cit! marlieting dctilities. According to Gottdiener 
(1995. 120). "the ploduction of buildings a1na)s in1 o h  es an 
articulation bet\+ ern the instrumentalit! of pox* er and/or profit 
tal&g and aesthetic design practices that expiesses the sign 
function of the  produceis. Iniplicit in thif practice. ma) also he 

designs composed nit11 a particular consumer market in mirid 
such as chain restaurants. theme rrialla. and themc restaurants." 
Clohal chain hotels ma> also he added to this list. 

Ilthough the postmodein appioatli can Ire illustrated through 
diiferent elements in the built eririionrnent. ill this papei the 
ctioite uill be tlie global chain hotels becau-e theae hotels are 
the temporal? homes to the  taiget proup of "'+elling the cit!" 
acti~ities. The next section nil1 discusi the glol~al hotel chains 
and the d ~ t  eloprnents in their architecture. This discussion \$ill 
pale tlie \\a! to the specific case studief on two chain hotels in 
Istanbul. T u r l q .  Bi th  these ca-e itudies. the aim is to 
elaborate the discussion on postmodernist perspecti1 es in cit! 
marketing and their effects on urban structure. 

111. GLOBAL CHAIK HOTELS3 

Kearns and Philo (1993. 3) argue that the foremost concern in 
the practice of selling the places and citiec in\ o h  e persuading 
economic enterprises to locate thenisehes in this particular 
plate and positioning these places and cities among the top 
tourist attractions. Attracting theae tra\ellers and tourists 
require certain kind of infrastructures that mill satisfj the needs 
of these global tra~ellers. Hotels come to scene at this point. 
Hotels are the temporal? homes for these global trakellers. In 
his book. "he\+ Hotels for Global Uomads". Donald Ilbercht 
(2002. 8) argues that "as tourism and tralel ha le  become an 
integral part of people's social and economic lifest>les. hotels 
ha1 e been transformed into crossroads of our nomadic societ!". 

The hotel is not a ne\+ concept and nor is the global t r a ~ e l .  
Throughout the histoq of t h e  manlGnd. for different purposes 
like trade and disco\ e q .  people hat e tral eled to different lands. 
The trax elers in early history did not hale the luwuq of todaj"s 
technology: therefore they had to ,rend months. or maybe 
years. on the roads. The hotel business was deleloped to 
prolide accommodations tor these tra~elers on the road. Hans 
and k e w a n s a l a ~ s  of the Ottonians for the Silk Road tratelers 
and the inns or boarding-houses of England are all examples of 
anc estors of the modern hotel concept that p ro~ ided  accommo- 
dation for traxelers on the  roads (Oner 2003. 37). 

The histoq ol the modern hotel concept in the urban context 
goes hack to tlie political charigeb in the R estern Qorld in the 
earl! nineteenth centur!. 45 a result of American and French 
re~olutions. the aristocracj declined and bourgeoisie class 
hecanie dominant. This group int~oduced a lieu concept. 
leibure time that led to tlie rise of tlie tourism industr!. h o u n d  
the cdme time citiec like London. Paris. he\\  1 ork. and soon 
Tok\o have started to gro- to bet onie major rnetropoliqes. In 
these cities. nelj t jpes of building< emerged for neM \\a!s oi 
lixin; and doing business. In  this ~egard. hotels hecarne the 
places to accommodate the  gro\+ing mobilit! of the populations 
as \\ell as to pox  ide public arenas: the! \i elr  the fantaq! M orld 
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that p o l  ided ?&tape from the realities of the el eqda! life 
(Cullins 2001). 

Ilbiecht (200.') mentions that at around 1900. an Aineli~arl 
businessman. Ellsworth IIilton Statler launched a hotel chain 
under his 11arne that especiall! met  the nrcds of the traxeling 
id l~s iner~ ~ i t h  conlention facilities. meeting rooms. and d d i -  
xided lob hie^ lor business groups. Statler cllain hotels deinon- 
itrated that the national hotel chain idea ii in fact a profitable 
business due to the economies of scale in adxertising. resena- 
tion. cash management. and large quantit! purchase of furni- 
ture and other supplies. Although Statlei Hotels started as a 
national chain. after F orld R a r  11. increase of air t r a ~ e l  opened 
neu horizons for the hotel business. \o\t the global expansion 
xtas a reasonable s t ra tea .  In 1954. Statler Hotels were 
purchased b! Hilton International b j  being one of the largest 
real-estate transactions in histoi? ($111 million). nhich signi- 
fied that the hotels \+ere big businesses meaning the! are 
international chains (Albrecht 2002). According to Ubrecht 
(2002. 21). these chain hotels hecame xeq successful because 
the\ enjo!ed the repeat aisits from customers b! offering a 
constant product under a trademarked name. nhich alloned 
customers to find similar accommodation all o ler  tlle xtorld. 
~ th i le  helping hotels mith great savings fro~n replicated desims . ?  
and operating s j  sterns. Todaj. throughout the I\ orld's cities. 
there are man! hotels axailable t o  the global traxellers. 1 
considerahle portion of these hotels belong to different global 
chains. \+hi& attempt to fulfil all t h e  basic needs of their global 
guests including internet connection. ditferent cuisines. and 
highlj developed conference facilities under a \tell-established 
h a n d  name (Oner 2003). 

Betxleen the 1960s and 1980s. as a response to the increased 
global t ra~el .  man! global chain hotels neie built in difterent 
cities. bndel the influence of modernism. the architecture of 
these hotels mod! follox+ed a uniform approach (\lc2Iillan 
2002). Uthough. these hotels belonged to different chains. \tit11 
this architectural s tandardiza t io~~ the, seemed as the! belonged 
to one big chain (Ibelings 1998). Albrecht demonstrates that 
(2002. 21). these chain hotels became successful because the! 
encou~aged repeat xisits from customers b! offering a constant 
pioduct under a traden~arl'ed name. which dllowed custorners 
to find similar arrorn~nodation all o l e r  the xlorld. uhile helping 
hotels xtith pea t  sa\ings from replicated deaigns and operating 
sxsteins. In this era of standardization. if included (as in Hilton 
Hotel*) the local characteristics remained a. minor touche, in 
the interior design. in order to prove that theye hotelf are "good 
neighbors'' to the local conimunit! (Ilblecht 2002). h o ~  ex er 
most of the time the! were not included at all. Since the 1990s. 
this standardized uniforrn approach of glol~al hotel chains has 
begun to change (h1~2lilla11 2002. Rienoldt 1998). Riewoldt 
(1998) aigues. .-Lntil recentl! the global hotel chain< \+ere not 
noted foi respectiug l o ~ a l  r ultural tradition.. . . this is beginning 
to chdnge ... The reriousnesb of this change of a p p ~ o a i h  is 
exidenced b j  alliances \+ith local architects and the use of local 

craft \\orlieis: authcnticit! has  l)ec.o~rie a rnarhetinp tool" 
(Riex\ oldt 1998. 9). 

Nost of the  time hotels proxide an important part of the fiist 
and the last image- of the (,it\ that the xisitor experiences. The 
c i t ~  ma~liet ing efforts to attract global tralellers led to the 
inciease in the nurril~er of hotel. in those citieh and it also 
exparldecl the maiket fm custorners. In tlle c i t j  marketing 
actixities. the neu hotel beca~ne  a s!rnbol of the citj's econosnic 
and cultural coining-of-age (Albrecht 2002. 10) and for this 
reason ci t j  go\ errments also encouraged neu hotel del elop- 
ments. I s  a result. as well ah global chain hotels: t he  nurnhei of 
national chain hotels. and private11 owned hotels in the rnajor 
world cities increased; thus gixing rise to the  competition 
betxbeen the hotels. 4s in an! competition. in order to 
outperform their competitors. hotels h a l e  to proke their 
customers that thex are the right choices and they are better 
and unique tompaied to their competitors. This means that 
hotels should cieate strong competitive ad\antages4 (Oner 
2003). 4 s  mentioned in Rimoldt's argument. authenticit! in 
design has beconie an important strate2 among hotels as a ltay 
to achieve competitix e adx antage. 

The most striking form of this authenticit! is the  one that is 
done through historical landmarb buildings being purchased or 
rent b j  corporate hotels. These corporate chains then conrert 
these buildings into luxurious fantasj hotels. This change 
pro1 ides a \en, poll edul and unique marketing tool for the tit! 
and the  hotel and it is likelj to  be velcomed b! certain groups 
in cit! governments and business communit! because of the 
pro~notional ad~antages it brings to the citj. A though  these 
hotels still remain as landmarhs. there are certain mdjor 
changes that  this shift in use brings to the uiban life. First of all. 
the landnlarlts as hotels ha1 e introx erted social atmosphere that 
is usually separate from the citj culture. Secondl!. these 
landrnarlt buildings become no more public properties. but the) 
turn out  to be commodified cultural objects. Thirdl!. these 
fantasj hotels s ene  to high-income groups and this aspect 
limits their approathabilitj of landmall\s among general puhlic. 
According to Robert \ enturi' . b! claiming to achiel e aesthetic 
populism. *-postmodernists aimed to breab \\it11 the  formatile 
disjuncture betnee11 high and mass forms of culture created by 
modernists". Jameson" demonstrates that the new postmoder- 
nist buildings do not aim to insert an elex ated language into the 
citj fabric, but rather reflect mass tastes b! seeking ~ernacular -  
ism. Howex er. the landmarl' hotels constitute a contrar! case to 
the clairn of these author?. According to Lipman' despite its 
populist claims. postmodern architecture still remain, elitist 
and under  the contiol of global capitalism. in this regard the 
example of global  hai in hotels suppolt Lipman's claim. On the 
other hand.  Gottdiener (1995) is skeptical about postmoder- 
nism and h e  argues that the modernist ideolop is still alile in 
the contemporal! architectuie of the cities. 
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. U e r  this theoretiral I)ac~l\ground. it is importarit to examinc 
ant1 illustrate t he  p o ~ t ~ ~ i o d e r ~ i  landscapes formed I)! the global 
chain hotels. I11 this rcyyrd. this paper focuses on Istanhul. 
Turk?\. I s t an l~~ i l  is cllosen as the context because as the 
ec,onomic capital of Turkey. the cit! is the gateway for 
international entrepreneurs corning to Tur lm and it is in the 
process of strengtlieriirig its geopolitical and ccor~omic. position 
in the region. :Is a result of this effort. the city marketing 
activities in Istan1x~l has gained high rrlornentum. Iri Istanbul. 
as corporate chain hotels. two hotels will he euarni~ied: Four 
Seasons Istanbul (a former Ottoriiari Prison) and Ciraian Palace 
Hotel - Kempinslii (a forrner Ottonian Palace). Both hotels are 
remains from t h e  Ottoman Ernpire and the!- are important 
historical laridmarlis of' the city. In the case studies, tlie hotels 
will be examined in terms of their symbiotic relationship with 
the culture and his to^^ of Istaribul and their contributions to 
the emergence of postmodern landscapes in the citx. 

IV. ISTAKBUL - BRIDGE BETWEEN ASIA AND 
ELROPE 

Istanbul has been one of the  greatest cities of the l ~ o r l d  for 
almost t ~ o  millennia (Balker and Ta!lor 1999). T h e  most 
importarit reason for this argument is that Istanhlil was the 
capital of tlie Byzantine arid Ottoman Empires for more than 
fifteen hundred years (Iceyder 1999. 3).Istanhul \\as initiall! 
designed b? Constaritirie the Great to be a x\orld center, and it 
later became the  largest c i t ~  in medieval Europe n i th  1 million 
inhabitants (El-Shalih$ and Shoshrltes 1998). Todaj. \\ith a 
population of approwimatelj 15 million. Istanbul is the  eco- 
nomic capital of Turke? and the onlj city that s en  es as a bridge 
between lsia and  Europe (Sinclair and Oner 2003). 

F alker and Tavlor (1999) demonstrate that Istanbul's impor- 
tance results from its location on the Bosphorus \+here it has 
been a cultural and economic crossroads both between the 

Blacl, scci d r i d  the hlediterranean and bct\ \cer~ Europe dnd 
lsia. Sol a l~i iod  i\+o centuries. Ista111)ul ha. heen in ~ e l a t i ~ e  
declinc a. the n o ~ l d  political change> e not heell I~erielirial 
to co-~iiopolitari cerite~k iri t~aditiorial empire> (\\ alhei arid 
Tajloi 1999) Ho\+e\ er. as Bartu rnentio~~s. in the 1980s: there 
nas  an i~iiportant tit! niarheting effort in Isianl~ul iri older to 
make the cit! to regain its uor ld  (%it! *tatus. In this marlieting 
campaign. there ue ie  manj  urlrdn r e n e ~ a l  projects arid 
19tanbul'b image as being .'the East in the 5 est. arid the 5 eqt in 
the Eaat" and '"gate~\aj to the orient" \\as piornoted to market 
tlie cit! to the inleetors and tour~rts (Bartu 2001. 136). 
\e\ertlirless. the real change in the p~ocess  of regaining 
Istanbul's status as a \+odd citj occurled in the 19906. B ith the 
end of the Cold F a r  there became ne\+ opportunities for 
Istanbul's geopolitical position. Istanbul is nou in tlie process of 
regaining its former gloq and become the real bridge between 
the Eabt and the Bes t  (B alker and Ta!lor 1999). In this 
procesa. citj marketing actil ities are I e r j  important and in 
action in Istanbul. 

Resulting from the geopolitical importance of Istanbul as 
crossroads b e t ~ e e n  l s ia  and Europe. being tlie forrrial imperial 
capital3 of two po~+erful empires and being the economic 
capital of Turkish Republic. Istanbul receil es tremendous 
amount oi business travelers and  tourists. In this rnarliet of 
rnanj global tra~elers. almost elel? global hotel chain in the 
~ \ o r l d  has extended their operations to Istanbul. These hotels 
extensi~elj  use the rich culture and histoq of the citj in their 
marheting strategies. -11nong these hotels. t ~ o  of them stand out 
as historical landmarlis with their  .'authentic design": Ciragan 
Palace (a former Ottornan Palace) and Four Seasons Istanbul (a 
lorme] Ottoman Prison). 

a) Ciragan Palace Hotel - Keinpinski: 

Ciragan Palace Hotel Kempinslti. which is located in the cit:, 
center of Istanbul. is actuallj t\\o hotels: The  restored Sultan 
Palace and a grand hotel built o n  the gardens of the palace that 
is decorated in the spirit of its traditional neighbor. Uigogos 
Baljan. \+I10 \+as the r o ~ a l  architect for Sultan lbdulaziz. 
constructed the palace section in  1874. 4rtists \\ere sent to 
Spain and Uorth Africa to nlalie drmings of the famous 
buildings. Uter Abdulaziz. Sultan Ilurat \ l i ~  ed in Cira@i. 
Ictuall! Sultan IIurat \- n a s  held prisorier in this palace. In 
1909. the palace nas des t ro~ed  except for its stone shell after a 
fire. In 1946. the building was given to Istaribul Ilunicipalit!. 
i n  I b u  Dl~abi  based firm ],ought the building from Istanbul 
\Iunicipalitj. and then it bought b! kernpirishi Hotels. The  
palace \+a3 liand-made renovated b! local craft workere arid in 
the garden of the palace: additional hotel section \+as built 
(Hotel Info~~nat ion  BooMet). 

Palace contains 12 luxui7 suits and conference arid meeting - 
facilities. The  rcno~ation of t h e  palace stajed lo!al to its 
predecessor. Hotel part has 284 rooms arid 20 suites. Tlie hotel 
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Fzg. 2, Tile Polnrr Swtron (l'l~otoc 117 author) 

part Mas constructed and finished in the  beginning of 1990s 
and uith the height and rnaterial use in  the facade it sta!ed 
respectful to the grand palace. 

R hen d r i~ ing  oi passing b! from the Euiopean shores of 
Bosphoius. it iq i~npossible to miss ciragan Palace Hotel mith 
its monurnentalit! and histolic architecture. Ciragan Palace 
Hotel is considered to he among *'the most luxurious he - s t a r  
hotels in the ~$orld"' and it is a popular stajing place for the 
econo~nically uell-ofi p e s t s  of Istanbul. kernpinslti Hotel 
Chaina promote Ciragan extensi~el! through its historic and 
cultural sigriificmce. This is e ~ i d e n t  in the promotional 
statements of the hotel: 

"Tl7r Cragan Palace, once the residence of the last 
Ottoman Sultans. lzas Been restored to its former glo?~ and 
is the on4 Euuun hotel on the European shores of the 
Boylzor~rs. It ofers the perject combination of Turke\'s 
great t~aditzon of hosptal7t1 ~ ~ t l l  jire-star standards" 

Ciragan Palace is important in promotional activities of t he  cit! 
because it is considered to be among the fev places \ there )ou 
can actuall! touch and be a part of histoi?. % ith its beautiful 
architecture Cira€an has a lwa~b been a land~nark for Istanbul. 
Honeler. it is a fact that after its conxersion into a hotel. 
Ciraian'i "land~narli" identity has fallen behind of its "luxuri- 
ous hotel" identit!. 

b) Four Seasons Istanhul: 

"Kelcon~e to For11 Seasons Hotel Istaiibul. Crrated from a 
century old-neoclasszc TurAlsll prrson in tlze core of tlus 

fabled c7tj- steps fr.onr the Blue Ifosqzre and Topkapi  
Palace." (WWM .fo~rseasons.co~n) 

The Four Seasons Hotel Has constructed in 1917, as a prison 
short11 before the  collapse of Ottoman Empire. This prison ia 
no\$ cornerted into a he - s t a r  hotel for Four Seasons global 
chain. based o n  the design elements d r a m  from Turltish 
culture and architecture (Collins 2001). A TurLish architect. 
Yalcin Ozuekren and interior designer Sinan Kafadar rnade the 
cornersion possible. The exterior design retained rnuch of its 
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Fig. 4. Tire hotel exterior jueade (lefi untl riel!. fi.oli7 the court~.arrl (right). ( S o u r c ~ :  ~cr~~u~~fo~traen~ons.c~~ii~) 

character. 'Additions of blue and 15hite Iznih tiles and occasion- 
al s tor ie~~ork softened the  neoclassical solid prison facade. 
Man! of the old room arrangements and entrances were 
unchanged or were carefullj modified, in suits some walls were 
rernox ed (Collins 2001). 

The interior designer Sinan kafadar outlines the principles 
behind the interior design as authentic atmosphere. local 
craftsmanship. interior design fitting the architecture. and rnost 
importantl! reminding t h e  guests \there the! are. The stjle of 
late Ottoman and national design< uere the rnain target (Collins 
2001). Kafadar also mentions that he also was ver! careful in 
creating an authentic atmosphere \\here the design and 
decoration do not force themsehes on people because the 
guests might be o\er\+helmed. especiall! tourists \\11o uill be 
tired after a da!'s sight seeing. In the interior design of the 
hotel. the design materials are Turliish. such as the marbles. 
wood. and iron. The paint~torh  is done in the same technique as 
in the Ottoman tirnes. There is a lot of plaj with geometric 

Ottoman motires. On the other hand. there are international 
touches specifically in furniture in the lobby. bar and restaurant 
(Sinan Kafadar in Peppiatt 1997). There are 65 suits surround- 
ing an open courtyard. The hotel is situated in one of the major 
tourist sites near to Hagia Sophia and the  Blue Mosque and it is 
in close distance to major business district. 

It was an important erent for Istanbul to be hosting a hotel 
conrerted frorn a prison. The media attraction has made this 
suhject even more interesting for the public. lfter the co~nple- 
tion of the hotel. an important part of the  guest attraction was 
due to the hotel's past as a prison. As a former prison. the 
building has an introrei-ted design. This aspect of the design 
ma! be thought as constituting an  interesting character of the 
hotel. The hotel is located in the Sultanahmet area. which is a 
ver! irnportarit historic part of the ci ty With its introlerted 
design the hotel does not g i ~ e  a big clue about its current 
function. Howe~er.  once one passes the  entrytay arid enters 
into the hotel. a different morld opens up characterized bj 

Fig. .5. Hotrl I~t~rrior. (.%rrr.ce: c ~ ~ r r ~ r ~ . . f h ! ~ r ~ r ( ~ ~ o ~ ~ , ~ , ( o ~ i ~ j .  
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.'fir e-stai l u \ u q " .  lltliough the Ottorndri toucli i- ~ i i i lde .  the 
irite~ ior dt=.ip arid the fuiriiture ofter the SdIIle l e ~  cl of ( ornfolt 
arrangement. that can be found in an! fil e-star global cliain 
hotel woild\\ide. It ia alrnost l i l e  the building itself ha- hecome 
the thre-hold I w t ~ e e n  the histolical arid the conternpolar!: and 
in this relationsliip hiator) arid cultuie are the  prorrlotional 
tools in fa~ol  of the conte~npoiar!. 

In this pdpel. in teirns of defining the postnlodern \\e placed 
the empha4s on the definition of Kearns and Philo (1993). who 
suggest that cultural and historical elements are important tools 
that are used in cit! marketing efforts. The incorporation of 
culture and histoq is a \er \  different approach than the 
modernist one: therefore it initiates the discussioris on the 
postmodern cit!. One of the important claims of postmodernism 
is to create an aesthetic Howexer: folloning Lipmart. 
the examination of global hotel chains has shown us that the 
kind of postrnodernis~n emerging in cities through city market- 
ing actixities is far from aesthetic populism and it still has an 
elitist approach. Thus. it can be concluded that the  characteris- 
tics of pohtmodern landscapes emerging in cities is a question 
open to debate. 

Culture and histor) are unique characteristics specific to place. 
In cit! inarlteting acthities mod! these unique characteristics 
become commodities. The idea behind the cit! marketing 
actil ities is habed on attracting inlest~nent and resources for the 
\\ell being of the citj: and this inxestment mostlr comes 
through global business traxelers and tourists. Therefore. the 
global travelers are important for cities. The importance of the 
hotels arises at this point. Hotels as being the -'home anaj from 
home" for traxelers are under the direct influenre of citx 
marheting actilities as well as the ideologies behind these 
activities. -Is Me ha\e  denionstrated with the case btudies. in 
Istanbul thebe ideologiec are in elitist forms and culture and 
histor) are utilized as tools. 
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